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IN THIS ISSUE FROM PARA PUBLISHING

A. ParaNews (What’s happening) 

B. ParaTips (Guidance/advice on specific issues) 

C. ParaResources (Sources of helpful information) 

D. ParaThoughts (Editorial) 

E. ParaFreebies (Giveaways)  
F. ParaCalendar (Dan may be coming to visit you) 

G. ParaHumor (We saved the fun for last) 

=====================================================
NOTE

The book publishing industry is changing. There is a lot of fascinating news to report.

The text version of the newsletter is below.

For a better-looking edition of this newsletter, see

http://parapublishing.com/files/newsletter/PP-ezine%20july%2015,%202008.doc
The large file requires several seconds to load. Compare the formats.

--Dan Poynter
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A. ParaNews  
1. GAP FIRE THREATENS PARA PUBLISHING

I was in London, Becky (Office Manager) rescued the computers, the area was evacuated and the fire came to close the home/office. Sundowner winds threatened and we were downwind. I missed the excitement as I was on a fabulous book tour of 7 countries, 9 cities and 11 speeches in 31 days. 
By Tuesday, Para Publishing was up and running again. The property is covered with ash. Not as much as Pompeii but enough. Many thanks for the emails and calls of concern. 

2. BOOKSCAN
Will it replace bestseller lists?

Random House and Simon & Schuster have not signed up yet.

http://www.newsweek.com/id/97488 

3. GETTING TEENS TO READ
Don’t force the Classics on them. Give them books about teens. See

http://newpaper.asia1.com.sg/news/story/0,4136,169752,00.html 
4. RANDOM HOUSE TO OFFER DRM-F.REE AUDIOBOOK DOWNLOADS.
Simply Audiobooks has announced plans to make a full range of Random House audiobook titles available for purchase and download in a DRM-f.ree format.
5. FLEXIBLE eBOOK UNVEILED
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The pocket sized Readius unfolds. It starts the size of a cell phone and unfolds to reveal a 5” display. 

http://www.nytimes.com/2008/07/06/technology/06novelties.html?_r=2&ref=technology&oref=slogin&oref=slogin
6. DAN POYNTER IS COMING TO VISIT
Please alert your writing and publishing colleagues.
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Albuquerque, Atlanta, Birmingham, Cape Town, 
Durban, Edmonton, Fort Nelson, Goleta, Hinckley (UK), Kuala Lumpur, Las Vegas, London (ON), Los Angeles, Marietta, Miami, Nashville, Natick, New York, Orlando, Phoenix, Pittsburgh, Reno,  Salzburg, Scottsdale , Singapore, Sydney, Toronto, Valley Forge, Washington, Teleseminars/Webinars (everywhere).  

(MORE to be announced soon). 

See the ParaCalendar on these content-filled seminars, below. See ALL the listings. Dan will visit some states/provinces/countries several times. http://parapublishing.com/sites/para/speaking/calendar.cfm
7. DAN POYNTER CAN BRING A BOOK PROGRAM TO YOUR AREA 

See

http://parapublishing.com/sites/para/speaking/speechdesc.cfm
8. SHOULD THE INCARCERATED BE ALLOWED TO WRITE BOOKS?
http://www.charlotte.com/local/story/702389.html 

9. HOW DIGITALIZATION IS CHANGING BOOKS, WRITIING & READING
http://www.wfs.org/May-June%20files/Futwrite1.htm 

10. UK BOOKSELLER PUTS POD MACHINE IN STORE

Blackwell's is to become the first high-street bookseller in the UK to offer print-on-demand books while customers wait. The innovation will be delivered by an "Espresso Book Machine" (EBM), which can print and bind any one of a million titles.

http://books.guardian.co.uk/news/articles/0,,2286818,00.html 

11. GET THE SELF-PUBLISHING MANUAL for just $13.57. 
Yes, the all-new, completely revised 16th edition can be yours for much less than the cover price of $19.95. See http://www.amazon.com/Dan-Poynters-Self-Publishing-Manual-16th/dp/1568601425/  

You save 32%. Act now.

12. TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 
http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

To recommend this ezine to another writer or publisher, simply forward the entire newsletter. He or she will thank you.

>SEND YOUR NEWS ITEMS to DanPoynter@ParaPublishing.com 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Do you have friends in the book business? Think how appreciative they will be if you forward this newsletter to them. Go on. Do it now. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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B. ParaTips 
1. GET MORE FROM YOUR RADIO APPEARANCE
--Rick Frishman--Founder of Planned TV Arts, http://www.plannedtvarts.com
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Radio is a wonderful medium to sell your book; we all know that. But when you are on the radio make sure you get listeners back to your site to get a “freebie” — a PDF or MP3 — something that has a lot of perceived value. We call that an ethical bribe. That way you can get their email address and get them in your database. Get them to your site and develop a relationship with the listener.

Get more tips at http://www.rickfrishman.com
2. CONCLUDING THE INTERVIEW
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--Pam Lontos, PR/PR, http://www.prpr.net 

At the conclusion of an interview, always provide personal contact information for follow-up questions. Often times, reporters will sit down to write an article and find gaps in their story. If you are accessible and open to follow-up questions, you will have the opportunity to offer even more expertise as well as get in a reporter’s “good graces” for future articles.

3. ARE YOU CONNECTED? 

--Clint Greenleaf, Greenleaf Book Group LLC, http://www.greenleafbookgroup.com 
[image: image12.jpg])




 Amazon.com’s f.ree AmazonConnect

<http://www.amazon.com/gp/help/customer/display.html?ie=UTF8&nodeId=15700651
>  program is a great tool to reach your target market and increase sales.

Participating authors can send messages to readers who have bought their books on Amazon or have signed up to receive their posts. Messages will also appear on the author¹s profile page, blog, and most important, book detail page. This presents a great opportunity to add meaningful content and updates to your book¹s page, build loyalty with your readers, support reading groups, and even add external links to your own website, blog, online media, and other promotional materials. Using AmazonConnect will give your book¹s page a personal touch.
4. FIVE COOL IDEAS FOR REPUBLISHING CONTENT 
   --Michael Angelo Caruso--Edison House, http://www.EdisonHouse.com
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Savvy writers make the most of time and content by repurposing their work content in a variety of ways.  Be careful not to sell the same content under different titles.

 

1.  Use e-books to sell books.
Excerpt book content in e-books prior to your publication date.  If the book has "10 Tips," don't put all ten in the e-book. 

 

2.  Use blogs to create interest in e-books.
Excerpt e-book content in short blog entries.  Be sure to provide info on how to obtain the p-book as well as the e-book.

 

3.  Publish book reviews on Amazon and release your reviews as an annual reading list.
No sense writing the same review twice.  Double your Web exposure by reviewing for Amazon and posting your annual reading list as a .pdf on your Web site.

 

4.  Turn speeches into written content.
Use a digital recorder to capture your talks, then transcribe the speeches into Word documents.  I recorded my writing workshop in Las Vegas last year and then sold the audio recording to folks who couldn't attend.

 

5.  Do article swaps with other writers.
You've written an article that's been e-mailed to your list.  Later, you can swap the article with someone who wants to send it to their list.

 

More 5 Cool Ideas topics at http://www.MichaelAngeloCaruso.com
 

5. WHAT CAN THE PMA, THE BOOK PUBLISHERS ASSOCIATION, DO FOR YOU? See 
http://www.pma-online.org/memben.cfm
http://www.pma-online.org/membonly.cfm 

==SHARE YOUR TIP. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Your colleagues in publishing would love to know about this newsletter. Why not forward it to them now?

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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C. ParaResources 
1. ONLINE DICTIONARY

http://www.Dictionary.com 
2. COPYRIGHT
Is a book still under copyright or has the copyright expired?

See

http://www.copyright.cornell.edu/training/Hirtle_Public_Domain.htm
http://www.unc.edu/~unclng/public-d.htm 

And U.S. copyright renewal records available for download
http://booksearch.blogspot.com/2008/06/us-copyright-renewal-records-available.html 

And the British Library estimates that a minimum of 40% of all copyright materials ever produced are orphan works.
http://www.iwr.co.uk/information-world-review/news/2221418/scan-deliver 
3. WANT TO SAVE THE WORLD? The San Francisco Writing for Change Conference Can Help.

Please join me and bestselling keynoters Mike Farrell (“Just Call Me Mike: A Journey from Actor to Activist”) and Gay Hendricks (“Conscious Living”) at the second San Francisco Writing for Change Conference, Saturday and Sunday, August 16 and 17, at the Hotel Kabuki. The SFW4C is the first conference devoted to nonfiction books about any kind of change from the personal to the planetary, including the environment, politics, health, social issues, and spirituality. The theme of the conference is “Saving the World One Book at a Time”. New and published writers will be able to learn from authors, editors, and agents, and get feedback on their work. Registration is $395, which includes two breakfasts and two lunches. You can learn more and register at www.sfwritingforchange.org. 415-673-0939, at sfwriterscon@aol.com, or at 1029 Jones St., San Francisco, CA 94109.
4. WANT SPECIFIC DETAILS ON BOOK PUBLISHING? 
See our Instant Report, downloadable for immediate delivery. 
Each has been recently updated. See
http://dansentme.com/sites/para/resources/allproducts.cfm 

602 Interviews, How Authors Get On Radio & TV 
603 Book Printing. At the Best Price 
604 How to Price Your Book 
605 Locating the Right Distributor 
606 Publishing Fiction & Poetry 
607 Publishing Contract: Author-Publisher 
608 Your Publication Date 
609 Blurbs For Your Books, Testimonials, endorsements & quotations 
610 Children's Books, Resources for Writing, Producing and Promoting Juveniles 
611 Newsletter Publishing; A Resource Guide 
612 Bestsellers, What They Are & How To Make Them 
613 Cook Books, Resources for Writing, Producing & Promoting Books on Food 
614 Selling Books Through The Gift Trade 
615 pBooks to eBooks, Creating Digital Reading 
616 Travel Books, Resources for Writing, Producing & Promoting Guidebooks 
617 New Age Books; Resources for Writing, Producing & Promoting Books on metaphysics, the occult and new thinking 
618 Religious Books 
619 Write It Once - Sell it Forever, How to Update Your Books 
620 Your Book Writing & Publishing Calendar 
622 Cooperative Book Promotion 
623 Questions and Answers on Book Publishing 
624 How to Set up & Run a Successful Book Publishing Business 
625 Selling Books to Catalogs 
626 Raising Money to Publish Books 
628 Canadian Book Publishing 
629 Making The Web Pay 
630 Selecting a Book Title That Sells. 
631 Covers That Sell Books 
632 Bookshelf, Selling Books From Other Publishers 
633 Beyond Remainders 
634 Selling Books In The United States 
635 AudioBooks, Turning Books & Speeches Into Spoken-Word Tape & Disc Products 
636 Insurance for Publishers; Protecting Your Book Company 
637 Selling Books To The Military Market 
638 Screenwriting: Fiction (theatricals) & Nonfiction (documentaries) 
639 Autograph Parties & Signing Books 
640 Book Promotion Made Easy: Event Planning, Presentation Skills & Product Marketing 
641 Merchant Status: Credit Cards for Publishers 
642 Large Print Books: Making your Work Easier to Read.
5. GET A COMPLETE LIST OF DAN POYNTER'S BOOKS, REPORTS, DISKS, AND TAPES. See

http://parapublishing.com/sites/para/resources/allproducts.cfm
6. WHERE TO SEND REVIEW COPIES AND NEWS RELEASES. 
Advertising space is expensive. Editorial space is frēe. Use these lists to send review copies to magazines, newsletters, ezines, special contacts, and newspapers with subject-specific and book review columns. Review copies and news releases are your least expensive and most effective form of book promotion. For a current list of magazines and counts, see

http://parapublishing.com/sites/para/resources/maillist.cfm
Here is a partial list to show you what is available:

20 
Accounting magazines


33
Advertising magazines 

47
African American magazines

4
Almanacs

16
Native American magazines

29
Antique magazines

28
Architecture magazines

342
Arts/literary/poetry

110
Automobile magazines

290
Aviation magazines (73 foreign)

29
Banking magazines

28
Boats/boating magazines 

48
Building/Construction/Home

12
Home-business magazines

761
Business Magazines (62 foreign)

170
Magazines for children  

65
Book, etc., columnists.

264
Computer/Web Magazines and n/l

7
Consulting magazines

328
Consumer Magazines (24 fgn.) 

334
Cooking Magazines & columns​

63
Counter culture, new age

26 
Disability

21
Direct mail advertising Magazines

19
Economics magazines

310
Education magazines

51
Electronics & video

25
Energy magazines

202
Entertainment magazines

158
Environmental Magazines & cols

17
Expert witness/forensics Magazines

199
Farming & Gardening Magazines

55
Fashion magazines

128
Financial magazines

236
Physical Fitness magazines

20
Gambling magazines. 

47
Gay & Lesbian magazines

55
Gift magazines

640
Health magazines

35
Health food stores

223
Hobby & crafts magazines 


115
Home decorating/remodeling    

54
Horse magazines

60
Humor magazines

33
Industrial magazines

25
Insurance magazines

173
Legal magazines for attorneys 

44
Magazines for librarians

192
Lifestyle columns

81
Management magazines

99
Magazines for the media

106
Medical magazines

57
Magazines for men

419
Military (Base papers, mag​​azines for retired personnel & mil. Magazines) (168 foreign) 

109
Military attaches at foreign Embassies

196
Air Force, Navy, Marine & CG libraries

73
Motorcycle magazines

81
Film/movie magazines

145
Music magazines

283
New age magazines and contacts

6
Magazines-nonprofit organizations

19
Nursing magazines/newsletters

15
Office magazines

117
Outdoor magazines

54
Parachute & skydiving magazines

1507
Newspapers with book review & features columns. (472 foreign.) 

72
Alternative newspapers. 

138
Parenting magazines

96
Pet magazines

35
Photography magazines

57
Police: Law enforcement & correctional officers

216
Political magazines

248
Magazines for book publishers

57
Real estate magazines


71
Relationship magazines 

740
Religious magazines

157
Magazines for salespeople

251
Science magazines (13 foreign) 

230
Seniors: magazines for older people

26
Sewing magazines

7
Sex abuse magazines

87
Singles magazines & n/l 

14
Social service magazines

456
Sports and leisure magazines

90
Magazines for youths/teens

434
Travel magazines & travel columns (10 foreign) 

23
Trucking magazines

59
Vocation/Career magazines

222
Magazines for women

130 
Magazines for writers

Fiction Reviewers

8
Mysteries

5
Romance novels

72
Freelance reviewers

450
Book review magazines

(Counts are constantly changing as we add to and correct the lists)
7. TIPS AND INSPIRATION FOR WRITERS OF ALL LEVELS
Heather Hummel, coauthor of Gracefully: Looking and Being Your Best at Any Age (McGraw Hill) and writing coach, shares her "Be the Writer" tips for aspiring writers, including creative ways to build clips, the difference between pitching fiction and nonfiction to agents, and the importance of building a platform. 
Visit www.heatherhummel.net/writing/advice.html
8. PUBLISHERS PUSH FOR NEW RULES ON UNSOLD BOOKS.

NBN’s Jed Lyons speaks on Returns. Listen to the program. 
http://www.npr.org/templates/player/mediaPlayer.html?action=1&t=1&islist=false&id=91461568&m=91461757 

http://www.npr.org/templates/story/story.php?storyId=91461568 
9. WANT TO DOWNLOAD DAN POYNTER’S BOOKS AS eBOOKS?

See http://www.mobipocket.com/en/eBooks/searchebooks.asp?Language=EN&searchStr=dan+poynter&searchType=All&lang=EN&orderBy=best 

==SHARE YOUR RESOURCE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

I dare you to forward this ezine to writers and publishers. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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D. ParaThoughts 
MORE THOUGHTS ON eBOOKS 

--Dan Poynter

I normally read eBooks during my travels—mostly historical fiction. On this last trip, I supplemented my eBook library with a pBook (paper). I like to read on airplanes, in airports, in taxis and when eating alone.

[image: image18.jpg]


What a challenge! A pBook is harder to carry, get out and put away. It requires two hands to read. This is a problem in bed and while eating. With an eBook, you can hold the PDA in one and the fork in the other. 

Which brings me to the one-trick-pony readers: Amazon Kindle and Sony. If you read at home, the Amazon Kindle and Sony Reader will work for you. If you travel as I do, you will find a multifunction PDA will reduce the weight and volume of your luggage. 

OTOH, one advantage of the Kindle is quick delivery. If you hear about a book or one is referenced in an article, you can download it in seconds. 
Fictionwise.com makes eBooks available in several different formats including the Kindle and Sony and they are working on the iPhone.

Adobe [.PDF] 
Microsoft [.LIT] 
Palm Doc [.PDB] 
Rocket/REB1100 [.RB] 
Franklin [.FUB] 
Hiebook [.KML] 
Sony Reader [.LRF] 
Isilo [-IS.PDB] 
Mobipocket [.PRC] 
Kindle [.MOBI] 
OEBFF Full VGA [.IMP] 
OEBFF Half VGA [.IMP]

For an explanation, see

http://www.fictionwise.com/help/eBook-formats-FAQ.htm
While eBooks will not replace pBooks, pure economics will lead us to more electronic reading. I’ve found that once I began reading eBooks, it was frustrating to go back to paper. 
==>SHARE YOUR editorial thought. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Please Copy\Paste this newsletter into your email program and then send it to your colleagues in publishing. They will appreciate you.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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E. ParaFreebies 
1. A QUICK ADOBE ACROBAT HOW-TO
http://athleticaid.com/yaquinapress/postscript/XPHome_EmbedFonts.html 

2. TO RECEIVE YOUR COMPLIMENTARY (NOT COMPLEMENTARY) WORD TRIPPERS eBOOK, send an email message with "2008 Word Trippers" in the subject line. Get 300+ of these pesky combinations that trip us up.
--Barbara McNichol, editor@barbaramcnichol.com 
3.  IF YOU USE LULU.COM TO PRINT BOOKS, you can get a f.ree search engine ad package valued at $45 at http://www.u-publish.com/special.htm for a limited time only.
4. PODCAST INTERVIEWS WITH LEGENDS OF PUBLISHING.

"BECOME AN AUTHOR E-STAR" Podcast Show.  Check out the authors' Experiential Multi-media eBooks, where readers can HEAR and SEE the Authors now, in addition to reading their words. See http://aliveauthorsnetwork.com/?cat=53 – 

It's the next generation of eBooks!  www.AliveEbooks.com/feature.htm.

==>SHARE YOUR FREEBIE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Writers and publishers love this newsletter. Why not forward it to them?
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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F. ParaCalendar

AUTHOR ON A SPEAKING TOUR.

Where in the world is Dan?
Showing people how to write, publish and promote their books
One presentation at a time.
Dan Poynter is circling the world to show people how to make a difference and make a living through their books. He shares two major programs and many specific ones. 

See him in action: 

http://www.speakingchannel.tv/community/dan-poynter-book-publishing/
Dan also speaks on aviation, parachutes and skydiving. See

http://parapublishing.com/sites/para/speaking/index.cfm
For more information, get in touch with the Contact person listed below and see the host's Website. 

ALSO SEE THE CALENDAR ON OUR WEBSITE:

http://parapublishing.com/sites/para/speaking/calendar.cfm
2008

July 22. TELESEMINAR. National Speakers Association/New York Chapter (virtual). David Goldsmith interviews Dan Poynter on “Your Book = More Speeches and More Income.” 6:30-7:30 PM Eastern Time. FMI: (315) 682-3157, David@DavidGoldsmith.com, http://nynsa.org/index.html
July 25-17 EUGENE. Dates blocked.

August 2-8. NEW YORK. National Speakers Association (NSA) convention. http://www.nsaspeaker.org;  

August 12. TELECONFERENCE. Publish Your First Book. NSA Academy. National Speakers Association. FMI: Michael Soon Lee, 800-417-7325, seminars@netvista.net. 

August 20 – September 15 

ROUND-THE-WORLD SPEAKING TOUR 

August 27 Christchurch, New Zealand. The Book Game for Speaking, Extroverts and Others who are Stalking Oprah. New Zealand Speakers Association, Christchurch chapter (NSANZ). 7-9 PM. Fmi: David Clarkson, david.clarkson@clear.net.nz. http://www.nationalspeakers.org.nz/comingevents.html 
August 29. SINGAPORE. Book writing for educators. Fmi: Dr Mel Gill and Patrick Ang. Fmi: +65 (6846) 6168, drmelgill@gmail.com. 

August 30-31. SINGAPORE. Book Camp. 9-5. Fmi: Dr Mel Gill and Patrick Ang. Fmi: +65 (6846) 6168, drmelgill@gmail.com. 

September 5-6. SALZBURG, Austria. German Speakers Association (GSA).  Fmi: Claudia Haider, +49 (0) 81 41 5 35 98 59, c.haider@germanspeakers.org 

http://www.english.gsa-convention.org
September 10. ALBUQUERQUE. New Mexico Book Association (NMBA). Dan Poynter on book promotion. Fmi: Jim Mafchir, wesaternedge@cnsp.com, (505) 988-7214, http://www.nmbook.org/ 

September 11-14. ALBUQUERQUE. Parachute Industry Association. Dan to speak on an aviation topic. See http://www.PIA.com 

September 20. PITTSBURGH, PA. The Pittsburgh chapter of the National Speakers Association. Dan Poynter on Turning Speeches into Books. Fmi: Barbara Thompson, barbara@BarbaraThompson.net, (412) 851-4195. 
September 25-28. VALLEY FORGE. 9th annual Express Yourself Authors’ Conference. Fmi: John Harnish, enjoyoften@comcast.net, (610) 520-2500. http://www.authorsconference.com/
October 11. NATICK, MA. NSA/NE. A full day on book writing and publishing. National Speakers Association/New England chapter. Fmi: Dennis Mahoney, (617) 298-0404, dennis@dennismahoney.org,  http://www.nsanewengland.com/default.asp
November 7-9. BIRMINGHAM, UK. Professional Speakers Association of the UK & Ireland. (PSA). Forest of Arden Hotel and Country Club, Meriden, Birmingham, UK. Fmi: Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events 
November 13-17. FORT NELSON & TOAD RIVER, BC. How to Write, Publish and Promote Your Book. Fmi: Earl Brown, 250-774-3488, autumn@pris.bc.ca. 

November 20 – 23. SCOTTSDALE, Arizona. National Speakers Association (NSA/US) Fall Conference.,  Doubletree Paradise Valley Resort, Location phone: (480) 947-5400. Fmi:
http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.
November 30 - December 2. TORONTO.  Canadian Association of Professional Speakers (CAPS) Convention. http://www.CanadianSpeakers.org 

2009

January 10. HINCKLEY, Leicestershire, UK. British Parachute Association, Annual General Meeting. Dan Poynter to speak on an aviation subject. Fmi: Martin Shutleworth, Martin@BPA.org.uk, 01 16 278 5271, http://www.bpa.org.uk 
January 16. MARIETTA. Knowledge Shop-Atlanta. A Day with Dan Poynter. Writing & Publishing Nonfiction. Books 101: The full New Book Model program and more. 10 AM to 5 PM. Fmi: Knowledge Shop, 180 Cobb Parkway, Suite C24, Marietta, GA  30060-9307. (678) 766-6666, theknowledgeshop@aol.com, http://www.knowledgeshopatlanta.com/index.cfm 

January 17. ATLANTA. National Speakers Association, Georgia Chapter (NSA/GA). Fmi: Wendy Kinney, Wendy@WendyKinney.com, (404) 784-0699, http://nsageorgia.org/ 

February 5-14. RENO. Parachute Industry Association Symposium. Fmi: Patricia Thomas, (813) 782-9242, pat@sunpath.com, http://www.PIA.com;

February 12 – 15. ORLANDO. NSA/US Winter Conference.  Disney's Coronado Springs Resort. Location phone: (407) 939-1000. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.

March 14, EDMONTON. The Edmonton chapter of the Canadian Association of Professional Speakers. Turning Speeches into Books. Contact: Tammy DuPerron
Tel: (780) 887-1722, tammy@fphs.ca, http://www.canadianspeakers.org/displaycommon.cfm?an=1&subarticlenbr=323
[image: image1]
March 27-29. SYDNEY. 19th National Speakers Association/Australia convention. Fmi: 1-800-090-024, Secretariat@NationalSpeakers.asn.au, http://www.NationalSpeakers.asn.au 
March 31 – April 1. KUALA LUMPUR. Malaysia Association of Professional Speakers (MAPS) convention. http://www.maps.org.my/events_up.asp. Fmi: Anthony Fernandez, 019 3160 444, anthony@maps.org.my 

April 16-19. CAPE TOWN. 3rd Global Speakers Summit. South Africa. Fmi: Richard Mulvey, 0861 – 444888, richard@richardmulvey.com, http://www.nsasouthafrica.co.za/, http://www.iffps.org/ 
May 1-3. VENUE TBD. CSP/CPAE Summit. National Speakers Association (NSA/US). Fmi: http://www.mynsa.org/events/fullcalendar.asp 

May 9. NASHVILLE. National Speakers Association/Tennessee chapter. Fmi: Raeus Cannon, raeus@CannonSystems.com, http://www.nsatennessee.com/, (615) 378-0120  
May 16. MARQUETTE, MI. Upper Peninsula Publishers and Authors Association 2009 Annual Conference. FMI: Walt Shiel, WShiel@SlipdownMountain.com  
May 23. LONDON, ON. Canadian Association of Professional Speakers/SW Ontario chapter. Dan Poynter on book writing, publishing and promoting. 

Fmi: Greg Schinkel (519) 685-2116, gschinkel@uniquedevelopment.com, http://www.canadianspeakers.org/displaycommon.cfm?an=1&subarticlenbr=276 
May 25-27. NEW YORK. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

May 28-31. NEW YORK. Book Expo America (BEA Book Fair), Javits Center. Fmi: http://www.bookexpoamerica.com/ 

July 18-21. PHOENIX. National Speakers Association (NSA/US) Convention. Phoenix, Marriott Desert Ridge. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 

November 13-15. LONDON (area). Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
2010
May 31-June 2. WASHINGTON. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 3-June 6. WASHINGTON. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 17-20 ORLANDO. National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
2011

June 6-8. LAS VEGAS. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 9-12. LAS VEGAS. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

HELP PUBLISHING POYNTERS-help your colleagues.

This ezine relies on subscribers to send in tips and resources.

So, it stands to reason, the more subscribers, the more tips.

You can expand the circulation by telling your book colleagues about Publishing Poynters--and collecting business cards.

Then mail the cards to us.

Your writing & publishing colleagues will thank you for being so thoughtful. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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G. ParaHumor 
THE PRICE OF GAS VERSUS PRINTER INK
All these examples do NOT imply that gasoline is cheap; they just

illustrate how high some prices are....

Puts prices in perspective.

Diet Snapple 16 oz $1.29 ... $10.32 per gallon

Lipton Ice Tea 16 oz $1.19 ..........$9.52 per gallon

Gatorade 20 oz $1.59 ..... $10.17 per gallon

Ocean Spray 16 oz $1.25 ......... $10.00 per gallon

Brake Fluid 12 oz $3.15 ...... $33.60 per gallon

Vick's Nyquil 6 oz $8.35 ... $178.13 per gallon

Pepto Bismol 4 oz $3.85 .. $123.20 per gallon

Whiteout 7 oz $1.39 ....... . $25.42 per gallon

Scope 1.5 oz $0.99 .....$84.48 per gallon

And this is the REAL KICKER.

Evian water 9 oz $1.49..$21.19 per gallon! $21.19 for WATER and

the buyers don't even know the source

(Evian spelled backwards is Naive.)

Someone calculated the cost of printers’ ink at...............

$5,200 a gal. (five thousand two hundred dollars)

So, the next time you're at the pump, be glad your car doesn't

run on water, Scope, or Whiteout, Pepto Bismol, Nyquil or, God

forbid, Printer Ink!

(A colleague sent this to me and I have not confirmed the numbers. —Dan). 
==>SHARE YOUR HUMOR. Send it to DanPoynter@ParaPublishing.com 

(Generic Smiley)

===============================================
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The Small Print 
YOU ARE RECEIVING this F-R-E-E newsletter on book writing, 

publishing and promoting because you are on Dan Poynter's 

option-in Publishing Poynters mailing list. 

TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 

http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

PLEASE RECOMMEND THIS NEWSLETTER to anyone you

know who is interested in selling more books or wants to know

where the publishing industry is headed. Just click on "Forward"

in your email program.

BACK ISSUES are archived at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
PRIVACY STATEMENT: We will not distribute your email 

address to anyone. Period.

TIME TO SHARE. Please send your news items and promotion 

ideas to DanPoynter@ParaPublishing.com  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Para Publishing. Dan Poynter: Author (100+ books), Publisher (since 1969), Speaker (CSP).

Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats.

PO Box 8206, Santa Barbara, CA 93118-8206  USA. Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009

http://ParaPublishing.com: More than 700 pages of helpful information. DanPoynter@ParaPublishing.com
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